
College Board Releases New College Cost 
Numbers
College cost trends

Every October, the College Board releases its Trends in College Pricing report that highlights college cost increases 
and trends. While costs can vary significantly by region and individual college, the College Board publishes average 
cost figures, which are based on its survey of 3,500 colleges across the country.

Here are highlights from its latest report:

• At four-year public colleges for in-state students, tuition and fees increased an average of 7.9% from last year to 
$7,605, and room and board costs increased an average of 4.6% to $8,535. Total average cost for 2010/2011 is 
$20,339.

• At four-year public colleges for out-of-state students, tuition and fees increased an average of 6.0% from last year to $19,595, and 
room and board costs increased an average 4.6% to $8,535. Total average cost for 2010/2011 is $32,329.

• At four-year private colleges, tuition and fees increased an average of 4.5% from last year to $27,293, and room and board costs 
increased an average of 3.9% to $9,700. Total average cost for the 2010/2011 year is $40,476.

“Total average cost” includes tuition and fees, room and board, books and supplies, transportation, and a small amount for 
miscellaneous expenses.

To read the Trends in College Pricing report, visit www.trends-collegeboard.com.

Student aid trends
The College Board notes that the average cost figure is not necessarily representative of what most college students pay. That's 
because approximately two-thirds of undergraduate students receive grants that reduce the actual price of college. The largest 
provider of grant aid is individual colleges, followed by the federal government, private sources and employers, and state 
governments. Some students and their parents also benefit from federal education tax benefits.

The College Board estimates that for the 2010/2011 academic year, students at public colleges will receive an average of $6,100 in 
grant aid from all sources and federal tax benefits, while students at private colleges will receive an average of $16,000 in grant aid 
from all sources and federal tax benefits. Federal tax benefits include the American Opportunity tax credit (formerly called the Hope 
credit), the Lifetime Learning tax credit, and the deduction for qualified higher education expenses.

Every year, the College Board releases a sister report to Trends in College Pricing, called Trends in Student Aid, that examines 
student financial aid in more detail. To read this report, visit www.trends-collegeboard.com.

The Commerce Company

503-203-8585
onlineresources@thecommco.com
www.thecommco.com

November 28, 2011
See disclaimer on final page



This information, developed by an independent third party, has been obtained from sources considered to be reliable, but Raymond 
James Financial Services, Inc. does not guarantee that the foregoing material is accurate or complete. This information is not a 
complete summary or statement of all available data necessary for making an investment decision and does not constitute a 
recommendation. The information contained in this report does not purport to be a complete description of the securities, markets, or 
developments referred to in this material. This information is not intended as a solicitation or an offer to buy or sell any security 
referred to herein. Investments mentioned may not be suitable for all investors. The material is general in nature. Past performance 
may not be indicative of future results. Raymond James Financial Services, Inc. does not provide advice on tax, legal or mortgage 
issues. These matters should be discussed with the appropriate professional.

Securities offered through Raymond James Financial Services, Inc., member FINRA/SIPC, an independent broker/dealer, and are 
not insured by FDIC, NCUA or any other government agency, are not deposits or obligations of the financial institution, are not 
guaranteed by the financial institution, and are subject to risks, including the possible loss of principal.
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